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"Regulation for Examination (Semester System)
At Post Graduate Level, Under Autonomous Scheme"
~ Session : 2021-22

Bilaspur Universtiy, Bilaspur (C.G.) vide letter No. 277/Bub/Acad/2012dated 12/9/2012 has
granted affiliation to the Govt. Girls' P.G. College, Bilaspur (C.G.) Further the University Grants
Commission, New Delhi vide letter No. F-22.01.2005 (Desk-AC) December 2005 and Guru
- Ghasidas University, Bilaspur (C.G.) vide letter No. 81/CDC/Auto/2006 dated 22.05.2006 have
extended the autonomous Govt. Girls' P.G. College upto 2011 which has been again extended till the
session 2016-17 vide letter No. UGC F-22-1/2011 AC January 2012 and now UGC conferred
Autonomy upto 2023. The University has authorized Govt. Girls' P.G. College, Bilaspur (C.G.) to

frame syllabus and conduct examination in the following faculties the subjects at the Post Graduate
level.

FACULTY SUBJECT

L. Arts 1. M.A. Economics 2. M.A. English
3. M.A. Geography 4. M.A. Hindi
5. MLA. History 6. M.A. Political Science
7. M.A. Sociology 8. M.A. Urdu.

9. M.A. Psychology

1. Science Faculty 1. M.Sc. Botany
2. M.Sc. Chemistry
3. M.Sc. Food & Nutrition
4. M.Sc. Human Deveiopment
5. M.Sc. Mathematics
6. M.Sc. Physics
7. M.Sc. Zoology
8. P.G. Diploma in Computer Science.

III. Commerce 1. M.Com.

IV. BJLib. LSec.

1. As per the decision taken by the Co-ordination Committee in its Eleventh meeting, and in

- compliance of the order issued by the Directorate of Higher Education, vide letter No.

341/187/CHE/Co-ord/06 dated 27.04.2006 Govt. Girls' P.G. College Bilaspur (C.G.) is
semester system of examination from the session 2007 at post Graduate Level.

2. The course, of siudy at the post Graduate Level (Master of Science, Master of Arts and
Master of Commerce) is extended over four semesters in two academic Sessions.
Examination of the first & Second semesters will be held in the first academic session and the
third and fourth semesters in the second academic session.

3. Practical Examination of the science Faculty / Subjects will be held with the theory
examination in each semester, where as Viva-Voce Examination of Arts and Commerce
Faculty will be held with the theory examination of second and fourth semester.



ADMISSION:

4.

The admission in the Post Graduate Classes shall be strictly on merit basis in accordance to
the admission rules of Govt. of Chhattisgarh State.

A graduate from any recognized University of Chhattisgarh State is eligible for admission in
the Post Graduate Classes. A graduate from any recognized University outside of the
Chhattisgarh state will also be eligible for admission in the Post Graduate Classes provided,

she fulfills all other conditions of eligibility.

SYLLABUS:

6.

Each course shall be framed and approved by the Board of studies of that subject and

Academic Council of the college.

There shall be four or five theory pa
examination of the subjects shall be conducted as per t
the Board of Studies of that subject.

A student who has 60% or more aggregate marks in three semester can opt Dissertation as an
Optional Paper in the forth semester if there is such a provision in the couise of that subject.
In the theory papers of semester examination, there shall be 80 marks for external
examination and 20 marks for internal examination. Each theory paper of the semester

examination shall be of 80 marks in which there shall be ten questions in total out of which a
candidate will have to attempt five questions Maximum marks of the practica! decided by the

board of studies of the subject.

pers in each subjects in each semester Practical
he syllabus framed and approved by

EXAMINATION PATTERN :-

10.

11.

12.

13.

There shall be main examination at the end of the each semester First and Third semester
examination shall be held as for a possible in the month of November and second & fourth

semester examination shall be held as for as possible in the month of April.

To be successful in the exam a student has to score at least 20% marks in ea“ch' Internal &
External theory papers with an aggregate of 36% marks. Also to be successful in each
practical paper a student has to score 36 marks. Best marks of the two internal text
examination will be incorporated in the marks of semester examination. The head of the
department shall submit the detailed mark list to the controller of Examination after the

completion of all tests and seminars.

12. A student declared fail in one or two papers in the semester examination can appear in the
second attempt examination in the same paper which will be held after two months of the
main semester examination but if a student declared failed in more than two papers of
semes?ter 'examination will have to appear in all the four or five papers in the second attempt
examination.

If a student is absent in all the papers of the main semester examination then she will be
ineligible to appear in the second attempt examination, but if a student;appears in some
papers and fail to appear in the remaining papers of the main semester examination then she
will have to submit an application giving reason to . the principal / Controller with sufficient



14.

15.

16.

17.

18.

19.

prbofs. On the basis of proofs a High level committee will decide upon the matter. High level
committee will have power to allow the student to appear in the second attempt examination.

A student who fails in a semester examination shall be eligible to take admission in the
course of study of next semester but she shall not be eligible to appear in the next semester
examination unless has passed all the remaining papers of the previous semester in the second
attempt examination.

The admission of the student who fails in the second attempt examination of a semester, the
admission to the next semester will automatically be cancelled and she will have to appear in
all the papers of the semester examination in the next academic session as an Ex-student but
marks of the internal examination will carry forward.

It is a must for the students to appear in the Internal test on the scheduled dates which will be
declared by examination cell failing to which she shall be declared fail. If due to some
unavoidable circumstances and sufficient reason the students fails to appear in the test on
scheduled dates they have to appear before the High level Committee comprising of the
Principal, Controller of Exam and Head of the Department of the particular subject with

sufficient proof: The high level committee will decide the matter based on the proofs
submitted by the students.

If a student leaves the college after taking admission in a course of study of semester without
appearing in Internal & External examination and if she would like to take admission in any
forthcoming academic session in the same semester she shall be given admission in the same
session as a regular student but her status will be of Ex-student,

For Diploma courses there shall be annual examination pattern in which only external
examination and practical examination will be held. There shall be no internal examination

and seminars for these courses. Syllabus of these courses shall be framed by the board of
studies, of the particular subject.

For B.Lib. L.Sc. course there shall be. AnnuaI Exammatlon pattern and Internal tests &
seminars will be orgamzed

Marks Scheme/Pattern of Question-

According to decision taken by the academic councﬂ of the college the pattern and marks

scheme of question paper for P.G. as follows —

Type of Question Q. to be set Q. to be Marks Total Marks
From each solved Assigned ‘
unit/Content
Objective / In few words 10 06 02 12
Short Answer Type Questions 07 04 05 20
Long/Essay type of question 07 04 12 48
TOTAL 80




DIVISION AWARD

20.

21.

22,

23.

24.

REVALUATION :-
25.

26.

27.

If a student is absent in all the papers of the main semester examination then she will be
ineligible to appear in the second attempt examination, but if a student appears in some
papers and fail to appear in the remaining papers of the main semester examination then she
will have to submit an application giving reason to . the principal / Controller with sufficient
proofs. On the basis of proofs a High level committee will decide upon the matter. High level
committee will have power to allow the student to appear in the second attempt examination. ‘

The division shall be awarded at the end of the Fourth Semester on the basis of‘ talfing
together the aggregate of marks obtained by the students in all the four semester examination.

The division shall be awarded on the following basis—

1. I Division - 60% & above

2. I Division -  48% & above but less than 60%

3. I Division - 36% & above but less than 48%

A candidate who fails by one mark in a paer or in aggregate, shall be given grace mark but
this one mark shall no where be added. Such candidate shall be declared pass with grace.

A candidate who lacks one mark to attain division shall be given one grace marks.

The names of first five candidates who have obtained first division at the end of the forth
Semester will be declared in the order of mierit. |

AN

A candidate can apply for revaluation of answer books in not more than two theory papers:
She has to pay prescribed fee for each paper within 15 days after the publication of the result
of the semester examination. The provision of revaluation is only for the main exam and there
is provision of revaluation for the second attempt examination.

The change in the marks will depend upon the rules of revaluation issued by the Bilaspur
University, Bilaspur from time to time.

The points, which are not covered in the regulation mentioned above shall be governed by the
existing rules, regulation and ordinance of Bilaspur University, Bilaspur (C.G)
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Department of Commerce

PROGRAMME OUTCOMES

NAME OF THE PROGRAM: MASTER OF COMMERCE
| (M.COM)

I. The students should possess the knowledge, skills and attitudes during the
end of the M. Com degree course. By virtue of the training and curriculum,

they can become Accounts, Managers, Cost accountants, Auditors,
Teachers, Stock agents, Government jobs etc.

This program could provide well trained professionals for the Industries,
- Banking, Insurance Companies, Financing companies, Logistics,

distribution channel management, Application of Information technology in
Business, Alternative investment management technique etc., to meet the
well trained Man Power requirements. The graduates will get hands on
experience in various aspects acquiring skills for Marketing Manager, Sales
Manager, Bank manager, Cost Accountant, Academicians, Project

management, Research Analysts, and overall Administration abilities of the
company.

COURSE OUTCOMES

M.COM SEMESTER 1

PAPERI MANAGERIAL ECONOMICS

1. This course develops managerial prospective to economic fundamental as
aid to decision making under given environmental constraints.

2. The students acquire the knowledge of Demand forecasting in sales

management, Price fixing, market competitors, and management business
economically.
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PAPER I MANAGEMENT THOUGHT

1. To help student under the conceptual framework of management and
organizational behavior.

2. To provide basic knowledge & understanding about business management
concept, theories and schools of management.

- PAPER III ACCOUNTING FOR MANAGERIAL DECISIONS

1. To acquaint students with the accounting concept, tools and technique for
managerial decision.

2. The student should learn to explain the nature, source and purpose of
management information.

PAPER IV CORPORATE FINANCIAL ACCOUNTING

1. To expose students to advance accounting issues and practices such as
- maintenance of company accounts, valuation of goodwill and shares and
~ handling accounting adjustment.

2. To enable the students to be aware on the Corporate Accounting in
conformity with the provision of the Companies Act. Objectives: After the
successful completion of the course the student should havea thorough
knowledge on the accounting practice prevailing in the Corporate.

PAPERYV CORPORATE LEGAL FRAME WORK

I. Identify the essential elements of the legal system including the main
sources of law.

2. The student should learn to distinguish between alternative forms of
business organizations.

3. The student should know manage the companies in crisis by learning legal
implications.
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. To provide knowledge of relevant provisions of various laws influencing
business operation.

M.COM SEMESTER II

PAPER I BUSINESS ECONOMICS

1.

<‘t\)

To apply economic reasoning to problems of business.

After studying the subject, the students will be able to understand and
explain the concepts of economics and- their managerial perspective.

. Understand the economic dimensions and perspectives applicable to
business. | |

PAPER II ORGANIZATIONAL BEHAVIOR

|

. To inculcate knowledge on Personality, Perception, Motivation, Job
satisfaction, morale, Group dynamics, Leadership traits, Counseling and
guidance, etc.

PAPER III FINANCIAL ANALYSIS

1

. To help acquaint students with the accounting concepts, tools, techniques
for managerial decision.

PAPER IV ADVANCE ACCOUNTING

1

o

W

. To impart the knowledge of various accounting concepts

To instill the knowledge about accounting procedures, methods and
techniques.

To expose students to advanced accounting issues and practices such as
maintenance of company accounts, valuation of goodwill and shares and
handling accounting adjustments.



LAB WORK AND VIVA VOCE

To give students practical knowledge of filling various banking forms and opening
of Demat a/c, online banking transactions and related aspects.




Govt. Bilasa Girls P.G.. (Auto.) College, Link Road Bilaspur (C.G.)

MASTER OF COMMERCE(M.COM.)
SYLLABUS & SCHEME OF EXAMINATION
SEMESTER | & I

 PAPER AND SUBJECT

| SEMESTER END INTERNAL TOTAL
| EXAM ASSESMENT &
, , , | |~ SEMINAR |
»' SEMESTER — 1| MAX. MIN. = MAX. | MIN. MAX, MIN,
MARKS | PASSING | MARKS | PASSING | MARKS | PASSING
- MARKS | | MARKS | | MARKS
I. MANAGERIAL ECONOMICS 80 29 | 20 7 100 36
|
S i _ | | S [ s
Il. MANAGEMENT THOUGHT 80 29 | 20 7 100 36
lIl. ACCOUNTING FOR | | 100 36
MANAGERIAL DECISION e S !
IV. CORPORATE FINANCIAL | ? ' 100 36
ACCOUNTING sl 7
V. CORPORATE LEGAL | ‘
FRAMEWORK | 80 | 29 120 7 100 36
\ \ |
— | |
SEMESTER - Il |
1. BUSINESS ECONOMICS 80 | 29 | 20 7 100 36
|- B | |
Il. ORGANISATIONAL 1 | 100 36
BEHAVIOUR AND PRACTISE &t -t | 20 |7
. FINANCIAL ANALYSIS 80 29 [ 20 7 - 100 36
IV. ADVANCED ACCOUNTING f 80 29 i B A B T R B T
V.LAB WORK AND | 100 e T o -
VIVA-VOCE | | |
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M.Com. Semester I

Paper First- Managerial Economics MM-80
Objective
This Course develops managerial perspective to economic fundamentals as aids to
decision making under given environmental constraints.

Course Input

1. Nature and Scope of Managerial Economics- Objectives of a firm; Economics
theory and managerial theory; Managerial economist’s role and responsibilities;
Fundamental economics concepts- incremental principal, opportunity cost
principle, discounting principle, equi-marginal principle. ~

2. Demand Analysis- Individual and market demand functions; Law of demand,
determinates of demand; Elasticity of demand- its meaning and importance; Price
elasticity, income elasticity and cross elasticity; Using elasticity in managerial
decisions.

3. Theory of Consumer Choice- Cardinal Utility approach, indifference
approach, revealed preference and theory of consumer choice under risk; Demand
forecasting techniques.

4. Production Theory- Production function- Production with one and two
variable Input; Stages of production, Economics of scale, Estimation of production
function, Cost theory and estimation, Economics value analysis short and long run
cost functions their nature, shape and inter-relationship, Law of variable
proportions, law of returns to scale.

References
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Maheshwari K. L . Sultan Chand and Sons New Delhi
6. Dwivedi D. N. : Managerial Economics, Vikash Publishing.
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M.Com. Semester I
Paper Second - Management Thoughts MM-80

Objective
The objective of this course is to help students understand the conceptual frame

work of management and orgnisational behaviour.
Course Input

1. Schools of Management Thought- Scientific, process, human behaviour and
social system school, Decision theory school, Quantitative and system school,
contingency theory of management, Function of a manager.

2. Managerial Functions- Planning- Concept, Significance, types; Organising-
Concept, principles, theories, types of organisations, authority, responsibility,
power, delegation, decentralization, Staffing, Directing, Coordinating; Control-
nature, process and techniques.

3. Organisational Conflict - Dynamics and management Sources, patterns,
levels and types of conflict; Traditional and modern approaches to conflict,
Functional and dysfunctional organisational conflicts; Resolution of conflict.

4. Interpersonal and Organisational Communication- Concept of two-way

communication; Communication process; Barriers to effective communication,

Types of organisational communication. Improving communication,

Transactional analysis in communication.

5. Organisational Development- Concept; Need for change, resistance to change

theories of planned change, Organisational diagnosis; OD intervention.

References
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M.Com. Semester I

Paper Third- Accounting for Managerial Decisions MM-80

Objective .
The objective of this ccurse is to acquaint students with the accounting concepts,
tools and techniques for managerial decisions.

Course Input .
1. Introduction to Accounting- Management accounting as a area of accounting;

Objectives, nature, and scope of financial accounting, cost accounting’.and
management accounting; Management accounting and managerial decisions;
Management accountant’s positions, role and responsibilities.

2. Accounting Plan, and Responsibility Centers- Meaning and significance of
responsibility accounting; Responsibility centers-cost center, profit center and
investment center; Problems in transfer pricing; Objectives and determinants of
responsibility centers.

3. Budgeting- Definition of budget; Essentials of budgeting; Types of budgets-
functional, master, etc; Fixed ad flexible budget; Budgetary control; Zero-base
budgeting; Performance budgeting Cash Budget.

Standard Costing and Variance Analysis- Standard costing as a control
technique; Setting of stanazrds and their revision; Variance analysis- meaning and
importance, kinds of variances and their uses- material, labour and overhead
variances; Disposal of variances; Relevance of variance analysis to budgeting and

standard costing.

References
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M.Com. Sernester I

Paper Fourth- Corporate Financial Accounting MM-80
Objective '

The objective of this course ia to expose students to advanced
accounting issues and practices such as mairntenance of Company
Accounts, valuation of goodwill and sfares and handling accounting
adjustment.

Course Input

1. Accounting for issue and redemption of shares and debentures.
2. Final accounts and financial statements of Comoanies.

3. Valuation of goodwill and shares.

4. Accounts relating to liquidation of Companies.

5. Accounts of General Insurance. Company.

References ‘

1. Beams, F. A.: Advanced Accountiag Prentice
Hall of India, Delhi '
2. Dearden, J. & K. Bhattacharya : Accounting for Management
Vikas Publishing J iouse, New Delhi
3. Engler, C., L. A. Bernstein and : Advanced Accounting
K.R. Lambers Irv-in, Chicago.
4. Fischer, P.M., W.J. Taylor and : Advancec Accounting
J. A. Leer Soutt -Western, Ohio.
5. Gupta, R.L.: Advanced Finaicial Accounting
S. Chand & Ccmpany, New Delhi
6. Keiso D.E. and J. ]. Weygandt: Intermediate Accounting
John Wiley aad Sons, NY

7. Maheshwaari, S. N. : Advanced Accountancy-Vol. I
Vikas Publishing House, New Delhi

8. Monga, J.R.: Advanced Financial Accounting
Mayoor Paperbacks, Noida

9. Narayanaswamy, R. : Financial Accounting :

A Managerial- Perspective,

m B'-/ Prentice Hall of India, Delhi
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M.Com. Semester I

Paper Fifth - Corporate Legal Framework MM-80

Objective : . .
The objective of this course is to provide knowledge of relevant proyisions of various
laws influencing business operations.

Course Input

1. The Companies Act, 2013 (Relevant Provisions)- Definition, types of
companies; Memorandum of association; Articles of association; Prospectus;
Share capital and membership, Meeting and resolutions; Company management
Managerial remuneration; Winding up and dissolution of companies.

2. The Negotiable Instruments; Act, 1881- Definition, types of negotiable
instruments; Negotiation; Holder and holder in due course; Payment in due course;
Endorsement and crossing of cheque; Presentation of negotiable instruments.

3. Legal Environment for Security Markets- SEBI, Act, 1992- Organisation
and objectives of SEBI; Powers under Securities Contract Regulation Act 1956
transferred to SEBI; Role of SEBI in controlling the security markets.

4. Restrictive and Unfair Trade Practices, Consumer Protection Act, MRTP Act
1969 monopolistic trade practices; Restrictive trade practices; Unfair trade
practices. The Consumer Protection Act, 1986- salient features; Definition of
consumer, rights of consumer; Grievance redressal machinery.

5. Regulatory Environment for International Business- FEMA Act 1999,
WTO- Regulatory framework of WTO, basic principles and its charter; WTO-
provisions relating to preferential treatment to developing countries; Regional
groupings, Technical standards, anti-dumping duties and other NTBs; Custom
valuation and dispute settlement; TRIP and TRIMs.

References

1. Amarchand D. : Government and Business,Tata McGraw
Hill, New Delhi

2. Avadhanni V. A.: SEBI Guidelines and Listing of companies
Himalaya Publishing House, Delhi

3. Indian Contract Act, 1872

4. Rmaiya, A. : Guide to Companies Act
Wadhwa Co. 1996

5. SEBI Act 1992 Nabhi Publicaton Delhi
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6. Securities (Contract and Regulation) Act. 1956

7. Taxman's Company Act, 1998, New Delhi

8. Taxman’s Masters Guide to Companies Act, 1998
9. Taxman’s Mercantile Law 1997

10.The Companies Act, 2013 _

11.The Negotiable Instruments Act, 1888

12.Gupta O.P. :Business Regulatory Framework Sahitya Bhawan Agra.
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M.Com. Semester II
Paper First- Business Economics MM-80

Objective . "
This course develops managerial perspective to economic fundamentals as aids to
decision making under given environmental constraints.

Course Input o

1. Price Determination under Different Market Condition- Characteristics of
Different market structures; Price determination and firm’s equilibrium ir_l short-
run and long-run under perfect competition, monopolistic competition, oligopoly
and monopoly.

2. Pricing Practices- Methods of price determination in price; Pricing of multiple
products; price discrimination, International price; discrimination and dumping;
Transfer pricing.

3. Business Cycles- Nature and phases of a business cycle; Theories of business
cycles psychological, profit, monetary, innovation, cobweb, Samuelsson and Hicks
theories.

4. Inflation- Defini%on, characteristics and types, inflation in terms of demand-
pull and cost push factors, Effects of inflation.

References
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M.Com. Semester II
Paper Second- Oranisational Behaviour and Practices MM-80
Objective ' 2 '
se is to help students understand the cohceptual frame

This objective of this cour
work of management and organisa

Course Input o havi
1. Organisational Behaviour- Organisational ~ behaviour —concept and
management and organisational behaviour;

significance; Relationship between mal ' ) .
Emergence and ethical perspective, Attitudes; Perception, Learning, Personality,

Transactional analysis.

2. Motivation- Process of motivation,
theory, X theory Y, two factor theory,
Learned need theory, Victor Vroom’s expectancy theory,

theory.
3. Group Dynamics and Team Development- Group cynamics definition and

importance, types of groups, group formatiod, group development, group
composition, group performance factors, Principle- ceriered approach to team
development. '

4. Leadership- Concept leadership styles, theories trait theory, behavioral theory,
fielder’s contingency theory, Harsey and Blanchard’s sifuational theory Managerial

grid, Likerts four systems of leadership.

tional behaviour.

Theories of motivation- need hierarchy
Alderfer’s ERG theory, McClelands
Stacy Adams equity

References

1. Griffin, Ricky W.: Organisational Behaviour, Houghton Mifflin Co Boston.

2. Hersey, Paul, Kenneth H. : Organisational 3ehaviour, Utilising-
Blanchard and Dewey E. Johnson =~ Human Resources,

. . Prentice Hall, New Delhi
3. Ivancevich; John and Micheeol : Organisational Behaviour & Management

T. Matheson; Business Pub:icaton Inc. Taxas. 5.
Knootz, Harold, Cyril O’donnell, : Essentials ¢i Management
and Heinz Weihrich Tata McGrzw Hill (Int. Ed.) New Delhi
4. Luthans, Fred : Organisational Behaviour, Tata McGraw Hill
New Delhi
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M.Com. Semester II

Paper Third- Financial Analysis MM-80

Objective ' ' .
The objective of this course is to help acquaint students with the accounting

concepts, tools and techniques for managerial decisions.

Course Input . o ‘
1. Marginal Costing- Concept of Marginal cost; Marginal costing and absorption

costing; Marginz! costing versus Direct costing; Cost-volume profit analysis.

2. Break even analysis- Break-even analysis, assumption and practical
applications of treak-even analysis; Decisions regarding sales-mix, make or buy
decisions and diszontinuation of a product line etc.

3. Analysis Finzacial Statements - Horizontal, Vertical and ratio analysis; Cash
flow analysis.

4. Contemporarv Issues in Management Accounting- Value chain analysis;
Activity based costing; Quality costing; Target and life cycle costing.

5. Reporting to Management- Objectives of reporting, reporting need at different
managerial levels; Types of reports, modes of reporting, reporting at different
levels of management.

References
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3. M. E. Thukaram Rzo . Management Accounting
i New Age International Publishers,
New Delhi

4. Ravi M. Kisher . Management Accounting and

N Financial Analysis Taxmans’s

: Publication Pvt. Ltd. Delhi.
- Financial Management, S.Chand &Co. New Delhi.
: Vittiya Prabandh, RBD Pub.Jaipur
. Vittiya Prabandh, SBPD Pub.Agra
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New Delhi
6. Robbins Stephen P. and . Management
Mary Coulter Prentice Hall, New Delhi
7. Robbins Stephen P. and : Organisational Behaviour,
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M.Com. Semester II

Paper Fourth - Advanced Accounting MM-80

Objective o
The objective of this course in to expose students to advanced accounting 1ssues

and practices such as maintenance of Company Accounts, valuation of Goodwill
and Shares and handling accounting adjustment.

Course Input
1. Accounting issues relating to amalgamation, absorption an

companies.

2. Accounting for holding and subsidiary companies.

3. Royalties account Voyage accounts and Investment accounts.
4. Human resource accounting, Responsibility accounting.

5. Accounting Standard (Theory)

d reconstruction of

References
1. Shukla, S.M : Corporate Financial Accounting, Sahitya Bhawan , Agra

2. Dearden, J. & K. Bhattacharya: ~ Accounting for Management
Vikas Publishing House, New Delhi

3. Engler, C., L. A. Bernsiein and:  Advanced Accounting

K.R. Lambers Irwin, Chicago.
4. Fischer, P.M., W.J. Taylorand: Advanced Accounting
J. A. Leer - South-Western, Ohio.
5. Gupta, R.L. : Advanced Financial Accounting

S. Chand & Company, New Delhi

6. Keiso D.E. and J. J. Weygendt: Intermediate Accounting
John Wiley and Sons, NY

7. Maheshwaari, S. N. : Advanced Accountancy-Vol. II
Vikas Publishing House,
New Delhi :
8. Monga, J.R. :  Advanced Financial Accounting
_ Mayoor Paperbacks, Noida
9. Narayanaswamy, R. ) Financial Accounting : A

Managerial- Perspective, Prentice Hall
of India, Delh
10.Singh, S.X.. : : Corporate Financial Accounting, SBPDAgra

By N T



Department of Commerce

PROGRAMME OUTCOMES

1

NAME OF THE PROGRAMME: MASTER OF COMMERCE
(M.COM)

The students should possess the knowledge skills and attitudes during the

- end of the M. Com degree course. By virtue of the training and curriculum,
i they ‘can become Accounts, Managers, Cost accountants, Auditors,
- Teachers, Stock agents, Government jobs etc.

o

This program could provide well trained professionals for the Industries,
Banking, Insurance Companies, Financing- companies, Logistics,
distribution channel management, Application of Information technology in
Business, Alternative investment management technique etc., to meet the

- well trained Man Power requirements. The graduates will get hands on

experience in various aspects acquiring skills for Marketing Manager, Sales
Manager, Bank manager, Cost Accountant, Academicians, Project
management Research Analysts, and overall Admmlstratlon abilities of the

- company.

COURSE OUTCOMES

M.COM SEMESTER IIT

PAPER I FINANCIAL INSTITUTION

1.

2.

This course aims at providing students with an understanding of the
structure organization and working financial market and institution in India.

After the successful completion of the course the student will be able to
know the functions of banks and the other financial institutions. |

PAPER II PROJECT PLANNING AND ANALYSIS

1.

To enable students, learn the process and issues relating to preparation,

- appraisal, review and monitoring of project.




PAPER IIT INVESTMENT & SECURITY

1‘. The students will be enabled with knowlédge of portfolio management,
Portfolio analysis, Provident, LIC, The Post Office schemes etc.

2. To help students understand various issues in security analysis and portfolio
management.

PAPER IV STATISTICAL ANALYSIS

1. The objective of this course is to make the students learn the application of
© statistical tools, techniques for decision making.

2. To familiarizes the concept of statistics

PAPER YV COMPUTER APPLICATION IN BUSINESS

1. Students will demonstrate that they can present the results of their
observations and research in a way that is objective, technically accurate,

and legally acceptable.

2. Students will use effective technology appropriately, such as PowerPoint,
slides, posters, handouts, and transparencies in oral presentations.

M.COM SEMESTER IV

PAPER I FINANCIAL SYSTEM & MARKET

I‘. On successful completion of this course the students should have the
- practical knowledge and he tactics in the marketing. ;

2. This course aims at providing students with an understanding of the
structure organization and working financial market and institution in India.

PAPER II PROJECT CONTROL & APPRAISAL

I. To enable students, learn the process and issues relating to preparation,
' appraisal, review and monitoring of projects. '




PAPER Il ADVANCED STATISTICAL METHOD

1. To understand the basic concepts of Probability and Statistics

2 To apply the analytical techniques in business transactions that would help
. in making effective business decisions.

3. The student should summarize data, and to make data-driven decisions.

PAPER v RESEARCH METHODOLOGY

1 On successful comipletion of this course the student is enabled w1th the
" Knowledge in Business analysis, Research methods.

. Enable the student to understand the Research methods and samphng
techmques Analysns and mterpretatlon of data, Application of research.

SURVEY REPORT AND VIVA VOCE

Students are exposed in the field to do research and submit a survey report.
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M.Com. Semester III

Paper First- Financial Institutions MM-80
Objective .
This Course aims at providing students with an understanding of the structure
organization and working financial markets and institutions in India.

Course Input
1. Insurance sector - Objectives, role, investment Practices of LIC and GIC :

Insurance Regulatory and Development Authority- role and functions.
2. Unit Trust of India - Objectives, functions and various schemes of UTI : Role

of UTT in Industrial Finance.

3. Non- Banking Financial Institutions - Concept and role of non-banking
financial institutions: Sources of Finance: Functions of non-banking financial
institutions: Investment policies of non-banking financial institutions in India.

4. Mutual Funds - Concept, performance appraisal and regulation of mutual
funds (with: special reference to SEBI guidelines) ; Designing and marketing of
mutual funds schemes : Latest Mutual fund schemes in India- an overview.

5. Merchant Banking - Concept, functions and growth: Government policy on
merchant banking services; SEBI guidelines ; Future of Merchant Banking in

India.
6. Foreign Investment - Types, trends and implications; Regulatory framework

for foreign investment in India.

References
1. Avdhani,V.A : Investment and Securities Markets in India, Himalayan
, Pubications, Delhi.
2. Bhole, L. M. : Financial Markets and Institutions, Tata McGraw Hill.
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4. Giddy, I. H. : Global Financial Markets, A.I.T.B.S., Delhi.
5. Khan, M. Y. :Financial System,
Tata McGraw Hill Delhi.
6. Varshney P. N. : Indian Financial System,
Sultan Chand & Sons, New Delhi.
7. Srivastava R. M. : Management of Indian Financial
Institution, Himalaya Publishing
House, Mumbai.
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M.Com. Semester ITI

Paper Second- Project Planning and Analysis MM-80

Objective

The .objectivc of t}lis course is to enable students learn the process and issues
relating to preparation, appraisal, review and monitoring of projects.

Course Input

1. I.dcnliﬁcation of Investment Opportunities- Project ideas, Screening of ides,
Environment scanning and opportunity analysis, Government regulatory
framework.

2. Market and Demand Analysis- Information required for market and demand
analysis, Sources of information- primary and secondary, Demand forecasting.

3. Technical Analysis- Materials and inputs Production technology ; Product

mix; Plant location and layout ; Selection of plant and equipment.
4. Cost of Project and Means of Financing- Major cost components ; Means of
Financing ; Planning capital structure ; Various financing schemes of financial

institutions.

References
1. Chandra : Projects Planning analysis financing implementation & review

Tata McGrow Hill Publication, New Delhi.
2. Sharma, A.K. :Projects Planning analysis & Management
Anmol Pub. New Delhi.
3. Potts,D. :Project Planning &Analysis for Development.
Lynne Rienner Publishers.
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M.Com. Semester III

Paper Third - Investment and Security =~ MM-80

" Objective
The objective.of this course is to help students understand various issues in
security analysis & portfolio management.
Course Input
1. In\'estnlel}ts- Nature and scope of investment analysis, elements of investment
: Avenues qf Investment, approaches to investment analysis ; Concept of return and
risk ; Security returns and risk analysis, measurement of return and risk.
2. Final}cial Assets- Types and their characteristics, sources of financial
information.
3. Security Markets- Primary and secondary market ; Primary market- role,
functions and methods of selling securities in. primary market ; Allotment
procedure ; New financial instruments. '
4. Public Issue- SEBI guidelines on public issue, size of issue, pricing of issue,
promoters’ contribution, appointment of merchant bankers, underwriters broker,
registrar and managers, bankers and allotment of shares.
Secondary Market- Role, importance, type of brokers, trading mechanism, listing
of securities in stock exchanges, screen based trading ; Depository role and need of
Depositories Act, 1996.

References
1.Vandana Dangi Investment Management, V.K.Global Pvt.Ltd. Delhi
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and Development Delhi.
Investment and Securities Markets in India

Himalaya Publication, New Delhi.
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M.Com. Semester III

Paper F - isti :
Objective per Fourth - Statistical Analysis MM-80
The. o.bjectlve of this course is to make the students learn the application of
Statistical tools techniques for decision making.
Course Input
1. Univaraite Analysis- overview central tendency dispersion, skewness. _
2. Probability Theory- Probability- Classical, relative and subjective probability ;
Addition and Multiplication probability models ; Conditional probability and
Bayes theorem.
3. Interpolation and Extrapolation, Association of Attributes
4. Statistical Decision Theory- Decision environment;
uncertainty and assigning probabilities ; Utility theory.
5. Sampling and Data Collection- Sampling and sampling (probability and non-
probability) methods; Sampling and non-sampling errors ; Law Large number and
Central limit ; Theorem ; Sampling distributions and their characteristics.
6. Data Sources- Primary and Secondary ; Primary data collection techniques-

Schedule, Questionnaire and Interview.

Expected profit under

References

1. Wallish Roberts . Statistics A New Approach

2. S.P.Singh : Statistcs, S. Chand New Delhi
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‘ M.Com. Semester III
paper Fifth - Computer Application in Business MM-40

Objective
The objective of this course is to provide an understanding of computers, computer

oper.ating system and application of relevant software in Managerial decision
making.

Course Input

processing system ;
dware options- CPU,
figuration of

1. Computer Hardware- Computer system as information
Computer system differences- types of computer systems, har
devices, output devices, storage devices. communication devices, con

hardware devices and their applications.

7. Personal Computer- PC and its main components, hardware configuration.
CPU and clock speed, RAM and secondary storage devices, other peripherals used
with PC ; Factors influencing PC performance; PC as a virtual office.

3. Modern Information Technology- Basic idea of Local Area Networks (LAN)
and Wide Area Networks (WAN) ; Fmail ; Internet technologies, access devices,
concept of a World Wide Web and Internet Browsing ; Multimedia.

4. Introduction of Opera'ting Systems- Software needs, operating systems,
application software, programming languages ; DOS Windows- Windows
explorer, print manager, control panel, paint brush, calculator, desktop, my

computer, settings, find, run; UNIX.

5. Word Processing- Introduction and working with Ms-Word in Ms-Office ;
Word basic commands, Formatting text and documents ; Sorting table Working

with graph (cs; Introduction to mail-merge.)

Working with EXCEL- formatting, functions, chart features,

6. Spread Sheets- .
Using worksheets as database in accounting and

Working with graphs in Excel ;

animation effects. §
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7. Introduction to Accounting Packages- Preparation of vouchers, invoice and
salary statements ; Maintenance of inventory records ;Maintenance of accounting
books and final accounts ; Financial reports gencration. Practical Knowledge on
Wings Accounting and Wings. Trade (Software), Tally, Fox pro, Basic, Concept.

8. Introduction to Statistical packages- Usage of Statistical packages for
analysis in research- Excel.

References
1. Date, C.J.:

2. Mansfield, Ron :

Delhi.

3. O’Brian, J.A.
New Delhi.

4. Ullman, J. O.
Delhi

5.Parmeshwaran,R.

6. IH, U,
DI

T

An Introduction to Database SystemsAddison Wesley.
The Compact Guide to Microsoft Office BPS Publication

:Management Information SystemsTata McGraw Hill,
-Principal of Database Systems, Galgotia Publications, New

Computer Applications in Business. S.Chand New Delhi.
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M.Com. Semester IV

paper First- Financial System and Markets = MM-80
Objecﬁve

This course aims at" providing §ludents with an understanding of the structurc
organizations and working of financial markets and institutions in India.

course Input

1. Introduction- Nature and role of financial system- Financial system and
financial markets; Financial system an economic development; Indian financial
system- an overview. '

7. Financial Markets- Money and capital markets ; Money market- meaning
constituents, functions of money market ; Money market instruments.—money
ireasury bills, certificates of deposits, commercial bills, trade bills etc. Recent
irends in Indian money market ; Capital market- primary and secondary markets ;
Depository system ; Government securities market role of SEBI- an OVerview ;
Recent developments.

3. Reserve Bank of India- Organisation, management and functions; Credit
creation and credit, control; monetary policy.
4. Commercial Banks — Meaning functions,
of commercial banks; Present structure;

development in commercial banking.
5. Development Banks- Concept, objective and functions of development banks;

Operational and promotional activities of Government banks; IFCI, ICIC], IDBI,

IRBI, SIDBI, State development banks, state financial corporations.
6. Interest Rate Structure- Determinants of Interest Rate Structure; Differential

interest rate recent changes in interest rate structure.

management and investment policies
e-banking and e-trading ; Recent

References

1.. L. M. Bhole Financial Markets & Institution

Tata McGraw Hill New Delhi.

Indian Financial System
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M.Com. Semester IV

Paper Second- Project Appraisals and Control ~ MM-80

Objective

This objective of this course is to enable students leamn the process and issues
relating to preparation, appraisal, review, and monitoring of projects.

Course Input

1. Profitability, Financial Projections and Tax considerations - Break even
analysis ; Projected balance sheet, profit and loss account and cash flows statement
; Provisions and considerations for computing taxable income.

2. Appraisal Criteria and Appraisal Process- Methods of appraisal under
certainty and uncertainty ; Investment appraisal in produce ; Process followed by
financial institutions ; Project appraisal techniques.

3. Social Cost Benefit Analysis- Rationale for social cost benefit analysis ;
Methodology of SCBA; L&M approach and UNIDO approach ; Measurement of
the impact of distribution; SCBA in India.

4. Network Techniques for Project Implementation, Monitoring and control
PERT and CPM techniques; Critical path, event slacks and activity
floats;Preparation of Project Report; Project implementation practice in India.

References
1. Bryce, M. C. . Industrial Development, _
Tata McGraw Hill (Int. Ed.) New Delhi.

2. Chandra, Prasanna: Project Preparation, Appraisal and implementation.
Tata McGraw Hill (Int. Ed.) New Delhi.

3. ILD.B.I . Manual Industrial Project Analysis in
Developing Countries.
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M.Com. Semester IV

Paper Third- Security Analysis and Portfolio Manaement
MM-80

Objective
The objective of this course is to help students understand various issues in
security analysis & portfolio management.

Course Input _
1. Valuation of Securities- Bonds, Debentures, Shares and equity shares.

2. Fundamental Analysis- Economics analysis, Industry analySIS and Company

analysis.
3. Technical Analysis- Trends, Indicators, indices and moving averages applied

in technical analysis.
4. Efficient Market Hypothesis- Weak, semi- strong and strong market and its

testing techniques.

5. Portfolio Analysis- Estimating rate of return and standard deviation of
portfolio. Effect of combining the securities; Markowitz Risk-return optimisation;
Single Index Model or Market Model; Portfolio total risk; portfolio market risk and
unique risk ; Simple Sharpe’s optimization solution.

6. Capital Market Theory- Capital market line, security market line, risk free
lending and borrowings; Factor models; Arbitrage pricing theory, two factor and

multi factor models; Principal arbitrage, arbitrage portfolios.

References

I. H.R. Machiraju : ' The working of stock exchanges in India

New Age International (p) Ltd. New Delhi.

Portfolio, Construction Management and

Protection Taxman Publication Pvt. Ltd. New Delhi
: . Fundamentals of Investment Analysis, \

Prentice Hall International Edition

Security Analysis and Portfolio Management

Himalaya Publishing House Bombay

Management Account and Financial
Analysis. Taxman Publication Pvt. Ltd. New Delhi.
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M.Com. Semester IV

Paper Fourth - Advanced Statistical Methods MM-80

Objective

The objective of this course is to make the students learn the application of
Statistical tools techniques for decision making. ‘
Course Input

1. Correlation and Regression Analysis- Two variabtes case.

2. Index Number- Meaning and types; Weighted aggregative indices- Laspeyre S
and Passchs indices; Laspeyre’s and Passch’s indices compared; Indices of
weighted average of (price-quantity) relatives; Tests of adequacy; Special
problems-shifting the base; splicing over tapping index series, Uses and problems.
3. Statistical Estimation and Testing- Point and interval estimation of population
mean, proportion, and variate Statistical testing hypotheses

and errors; Sample size; Larye and small sampling tests- tests, T tests and F tests.

4. Non Parametric Tests- Chi-square tests; Sign tests; Wilcoxon Singed-Rank
tests; Wald-Woffowitz test; Kruskal-Wallis test.

5. Statistical Quality Control- Causes of variations in quality characteristics;
Quality control charts-Purpose and logic, Constructing a control chart-computing
the control limit (X and R charts); Process under control and out of control,

Warning limits control charts for attributes-fraction defectives and number of
defects; Acceptance sampling.

References -

1. Wallish Roberts :  Statistics A New Approach
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/m/rjﬂ RESEARCH METHODOLOGY IN COMMERCE

OBJECTIVE

This course .is meant to acquairit the students with the Research &

, Methodology of Research in the field of Commerce & Management

COURSE INPUT | ~ TOTAL MARKS 40+05+05= 50
UNIT-1. |

Introduction: Meanmg & Definition, Charactenstucs Objectives, Motivating -
factors, Subject matter of research, Methods of research, new techniques in

research methodology, sclentific Research, types of commerce research, -
Ilmltatton

UNIT-UI

v ' N
Rescarch method in Commerce: Introduction and Need of Research in
commerce Use of the Library in Research, Research design, Measurement,

Hypothe5|s Indexing, Research process planning, & problems.

UNlT t

./

" Data Collect!on Meaning, types & sources, methods of:collection of data,

Questionnaires, & schedule, Interpretatlon & Analysis. of data, Testing of

hypothesis'l.

UNIT- IV
Use of computer in research Introduction, Role of computer in research,
Classification, Tabulation & Interpretation through Computer, Use. and

importance of Internet in research.

UNIT-V

ntroduction, Preparatnon of Report, Use of Graphics & Chart In

Reporting |
d Bibliography, Reference and Cltatlon
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